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You don't have to climb the tallest
mountain in the world to feel
absolutely alive. But...

An experience like that — heart
beating in your chest, head dizzy
from the rarefied air, eyes watery
from wind and a wide view of the
world — is almost impossible to
truly capture second-hand and in
the third person. There is nothing
like having that moment hit you
square in the face.

Which is why we do everything
we can to come pretty damn close.

At Fisher Creative, we have two
commitments we make with every
creative badass, every client, and
every audience:

We'll meet you where you are.

WE’LL TAKE YOU
SOMEWHERE YOU’VE
NEVER BEEN (AND
WHERE — DEEP, DEEP
DOWN — YOU KNOW YOU
WERE MEANT TO GO)

Crushing these two goals is
why our commercial shoots are
so compelling, why our
documentaries are so
immersive, and why our still
shots make a busy, distracted
world stop on a dime.

Because when you work [this
close] with what you love, it's
easier to draw everyone else in.
Because the whole purpose of
this wild adventure is to create
a shared experience that is still
intensely personal. Because
what we're [here] to do is not
just to create [this thing], but to
bask in creation as a whole.

THE BEST STORIES
ARE IN THE MAKING.
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| WANTED TO
LIVE DEEP AND
SUCK OUT ALL

THE MARROW
OF LIFE...
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Our mission is to help the
world wander, wonder, and

witness what was previously [

unknown, unseen, and
misunderstood.
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AN EPIC LIFE FOR ALL

This vision has its roots
in creativity and the
positive potential of the
human experience.
Creativity isn't just air
for the artist. It's a state
of mind. Of being. A
unique calibration and
connection of
experiences. A radical
alignment of new, old,
and separate to make
something that
previously never

existed.
The more we capture,

immerse, share, and
connect, the wider the
source for our next wild
hair, great idea, and
enlightened evolution.

BECAUSE WHEN WE
EXPERIENCE GREATER
CREATIVITY, WE HARNESS
A GREATER EXPONENTIAL
EXPERIENCE.




OUR

FISHER CREATIVE
|5 A WORLD-CLASS
PRODUCTION
HOUSE KNOWN
THE WORLD OVER
FOR TS ATHLETIC
AND AUTHENTIC
CINEMATOGRAPHY,
STILLS, AND
STORY-DRIVEN
PRODUCTION.
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Its “Never Be The Same”
challenge has ignited
the creative collective
behind brands like
National Geographic,
Rolex, Infiniti Motors,
Royal Caribbean Cruise
Lines, The North Face,
Smartwool, Stio, and
Black Diamond by
combining life-changing
experiences and
processes with fresh,
game-changing visual
content. Find out more
about their 110%
commitment at
FisherCreative.com
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THE MOST AUTHENTIC STORIES

ARE THE ONES THAT BELONG TO US.

This is why we invite our clients to experience
the world straight from the source. Unfiltered,
raw, damn-near spiritual. Perfection isn’t realistic
and it's not why we are here. We show up -
collectively — when it’s real..

17



WE LEAVE THE WORLD BETTER THAN WE FOUND IT
— AND OUR CLIENTS BETTER FOR THE TRIP.




DON’T JUST WATCH WHAT HAPPENS NEXT. R
BE WHAT HAPPENS NEXT.
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OWN YOUR SHIT. h
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BE THE SPOKE
AND GET STOKED.
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THERE’S A DIFFERENCE BETWEEN

FEARLESS AND RECKLESS.

Our clients trust us to delives
awe-inspiring, life-changineg
eye-widening stories aile
experiences both on and offithe
reel. We do this by offeriig
high-impact, low-consequenee
excursions, adventures, anel

transformational journeys thag
push people out of their comioRt
zZones, but never outside of thels
personal bouncdariess
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WE AIMTO BE THE
MOST SOUGHT-AFTER
WORKPLACE FOR
CREATIVES ON THE
GLOBE BY 2033 WITH
OUR COMMITMENT T0
THE BIGGER PICTURE
AND AN AUTHENTIC
APPROACH TO THE
BIG (AND SMALL)
SCREEN.

INSIDE
OUT.
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EVOLUTIONARY
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CREATIVITY IS WHAT
MAKES US [BETTER]
HUMANS.

Every time we create, we form a
connection. We bridge the gap
between problem and solution,
necessity and invention, nothing
and something, strangers and
friends, anger and understanding,
ideas and actuals. It's what
separates us from other mammals
and what defines us as individuals.
The greater our connection,
the greater our creativity —
and the greater our potential.

REVOLUTIONARY
STORYTELLING 15
A MIXTURE OF
DISRUPTION
AND DELIGHT.

True innovation and creativity
doesn't always happen in a comfort

zone. It's a hunger, an unmet — and
sometimes unknown —
need. It's the exhilarating
rush of experiencing
something new, challenging
something old, and
awakening something
ancient.




BADASS [5 A BADGE
EARNED BY THOOSE
FEARLESS ENOUGH
T0 TRY.

You don't have to climb Mount
Everest, jump out of a plane, or eat a
plateful of bugs to earn it (although
we recommend all three just for
kicks).

Our “I'm In” and
“Hell Yes” approach to every

experience is what drives us to try

most everything in life and be in
for every opportunity, at least once,

on every production. This “I'M IN”
approach is the same in our personal

life as in our production life.

THE
THE BEST STORIES ARE BIGGEST

SEEN, HEARD, AND FELT, IMPACT
T B HITS WITH A

o 5 R b o o THOUSAND

always combined visuals,
musical cadence, memorable Tl NY DETA' |_S.
arcs and adventures, and
roles we all play to bring it
to life. Helping people
connect to a story
visually, intuitively, and
emotionally starts with
knowing what to listen
for, look for, and feel for.
It's very little about
luck and absolutely
about opening all of our
cells up to the biggest
possible experience and translating them
across every level of the narrative.

We break it down and handle

every single one — because we view all forms of
storytelling as a “team” process. It's why we take
immense care to hand-select and curate the best
possible people for each job and why we
all-but-include the extra mile on every shoot

— our passion includes our commitment to

the story, our client, and our professional
integrity with every every fiber, chord,

frame, and punctuation point.
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We'll
bring
your

to life
in ways you

(and never)
imagined.
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We
promise
to
create

experience
for

every
client,
every

audience,

We're

when
you are.
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DRAW PEOPLE IN. HARD.



“WE APPROACH
EVERY NEW CLIENT
AS A CHALLENGE AND
A PROMISE. IF YOU
COME TO Us, WE'RE
GOING TO TREAT YOU
LIKE FAMILY, PUSH

YOU TO PLACES
YOU'VE NEVER BEEN,
AND DELIVER A
STORY THAT BLOWS
YOU AWAY”




62

Experiences that people swear (out loud) by

colbrful bongucge

Show

Ask questions, take direction,
earn trust, flex our professional prowess

Inspire, Ignite, Stoke, Disrupt
Quirky. Witty. Bold.

Authentic hole-in-the-wall food,
local coffee shops, craft beers, and good wine.

Deep powder, alpine starts, long days in the
mountains, mountain biking,climbing,
throttle-time, the active pursuit of life

ol mever focoe oo

Crazy-fun, all-night escapades in cities around
the world—and we have the stories to prove it.

Grateful Dead and electronic music
Wide-open arms and a wide world view
Crazy adventures with uncertain outcomes

Fearless

Blah. Meh.

Recliners, sitting on our asses,

staying in comfort zones.

Pre-booked tours
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GUT

Helping us stay true to our core —
every contributor, every client,
every time.

@uﬁm@ag
FOR OUR CLIENTS

With every project, ask yourself:
Did we capture all the details?

How have we inspired a greater trust in
our process?

How have we helped our clients
experience something truly new and

life-changing?
&W%ag

TOWARDS THE
BETTER

With every project, ask yourself:

How have we pushed each
other toward our greatest work?

How have we ignited a positive
response?

What can we do (even) better
next time?
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UNFORGETTABLY EPIC



